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ABSTRAK 
Pramono Hadi, 2013. Pemberdayaan Masyarakat  Melalui Kegiatan 
Tanggungjawab Sosial Perusahaan (Kasus  PT. Holcim Indonesia Tbk Cilacap 
Plant). Desertasi. Pembimbing I: Prof. Dr. Ir. Totok Mardikanto, M.S, II: Prof. Dr. Ir. 
Djoko Purnomo, M.P, III: Dr. Drajat Tri Kartono, M.Si. Progran Studi Penyuluhan 
Pembangunan/Pemberdayaan Masyarakat Program Pasca  Universitas Sebelas Maret 
Surakarta. 
Penelitian ini bertujuan: (1) Menganalisis konsep CSR yang dikembangkan PT 
Holcim; (2) Menganalisis kegiatan pemberdayaan masyarakat yang telah dilakukan  
PT Holcim; (3) Menganalisis persepsi dan partisipasi masyarakat tentang kegiatan 
pemberdayaan masyarakat PT Holcim; (4) Menganalisis faktor-faktor yang 
mempengaruhi keberdayaan penilaian  manfaat pemberdayaan; dan (5) Merumuskan 
model yang dapat  dilakukan dalam kegiatan pemberdayaan masyarakat melalui CSR 
perusahaan.  
Penelitian ini di rancang secara kuanlitatif deskritif yang bersifat explanatory
study dan korelasional. Dilengkapi penggalian data dan informasi yang mendalam. 
Sampel ditetapkan dengan cara acak kelompok banyak tahap. Populasi sebanyak 612 
dengan  250 responden dan uji analisis jalur. 
Hasil penelitian menunjukkan: (1) CSR perusahaan telah mempunyai konsep 
keberadaan planet, people dan profit yang sudah terpadu (2) Perusahaan telah 
membentuk satu divisi khusus tentang pemberdayaan masyarakat yang 
mengakomodasi kebutuhan masyarakat; (3) Persepsi dan partisipasi masyarakat dalam 
pemberdayaan masyarakat oleh perusahaan berjalan baik; (4) Faktor-faktor yang 
mampu membangun keberdayaan penilaian manfaat pemberdayaan melalui kegiatan 
CSR perusahaan meliputi  keberdayaan penilaian hasil pemberdayaan, partisipasi 
masyarakat, persepsi tentang ragam penerima manfaat pemberdayaan, persepsi tentang 
dinamika kelompok, persepsi tentang CSR, dukungan dalam perusahaan, dukungan 
pemerhati perusahaan, persepsi tentang dukungan pemerintah, persepsi tentang kinerja 
CSR dan informasi CSR; (5) Rumusan model pemberdayaan masyarakat oleh 
perusahaan mempunyai konsep  dasar CSR yaitu planet, people, social investment dan 
profit. Visi, misi, kebijakan dan aturan yang relevan pada konsep dasar. Sehingga 
berdampak pada keberdayaan penilaian manfaat pemberdayaan dengan melalui faktor-
faktor seperti; keberdayaan penilaian hasil pemberdayaan, partisipasi masyarakat, 
persepsi tentang ragam penerima manfaat pemberdayaan, persepsi tentang ragam 
kegiatan pemberdayaan, persepsi tentang dinamika kelompok, persepsi tentang CSR, 
dukungan dalam perusahaan, dukungan pemerhati perusahaan, persepsi tentang 
dukungan pemerintah, persepsi tentang kinerja CSR dan informasi CSR. 
Kata kunci: persepsi, partisipasi, pemberdayaan masyarakat, pemberdayaan 
masyarakat oleh  perusahaan 
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ABSTRACT 
Pramono Hadi. The Community Empowerment Through the Corporate Social 
Responsibility (A Case of the Limited Liability Company of PT. Holcim Indonesia 
Tbk Cilacap Plant). Dissertation: Principal Promoter: Prof. Dr. Ir. Totok Mardikanto, 
M.S, Co-Promoter I: Prof. Dr. Ir. Djoko Purnomo, M.P, Co-Promoter II: Dr. Drajat Tri 
Kartono, M.Si. The Postgraduate Program in Development Extension/Community 
Empowerment, Sebelas Maret University, Surakarta 2013. 
The objectives of this research are: (1) to analyze the concept of corporate social 
responsibility (CSR) developed by the limited Liability Company of PT Holcim 
Indonesia Tbk, Cilacap Plant; (2) to analyze the community empowerment activities 
conducted by the limited Liability Company of PT Holcim Indonesia Tbk, Cilacap 
Plant; (3) to analyze the perception and participation of the community on the 
community empowerment activities conducted by the limited Liability Company of PT 
Holcim Indonesia Tbk, Cilacap Plant; (4) to analyze the factors influencing the 
powerfulness of evaluation on the empowement benefits; and (5) to formulate a model 
to be applied in the community empowerment activities through the CSR of company.  
 This research used descriptif quantitatif type explanatory and correlational 
study. The data and information of the research were explored in depth. The samples 
of the research were taken by using group random sampling with many phases. The 
population of the research consisted of 612, and the respondents of the research were 
250. The data of the research were analyzed by using path analysis. 
The results of the research are as follows: (1) the CSR of the company has the 
concept of the integrated existence of planet, people, and profit; (2) the company has 
established a special division on the community empowerment, which accommodates 
the needs of the community; (3) the perception and participation of the community on 
the CSR acitivities have run well; (4) the factors which are able to build the 
powerfulness of evaluation on the empowerment benefit through the CSR activities 
include the powerfulness of evaluation on the empowerment result, the participation of 
the community, the perception on the variety of recipients of the empowerment 
benefits, the perception on group dynamics, the perception on the CSR, the internal 
support of the company, the support of the observers of the company, the perception 
on the governmental support, the perception on the CSR performance, and the 
information of the CSR; and (5) the formulation of the community empowerment 
model by the company has the basic CSR concepts of planet, people, social investment 
and profit. The vision, missions, policies, and regulations of the company are relevant 
so that they have impacts on the powerfulness of the evaluation on the empowerment 
benefit through the following factors: powerfulness of the evaluation on the 
empowerment result, the perception on the variety activities of the empowerment, the 
participation of the community, the perception on the variety of recipients of the 
empowerment benefits, the perception on group dynamics, the perception on the CSR, 
the internal support of the company, the support of the observers of the company, the 
perception on the governmental support, the perception on the CSR performance, and 
the information of the CSR. 
Keywords: Perception, participation, community empowerment, and community 
empowerment conducted by the company. 
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